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OUTLIERS

HOW DO YOU DESIGN
TRULY TRANSFORMATIVE
GEAR? YOU DETERMINE THE
GOAL—TO GO FASTER, TO
GO FARTHER, OR SIMPLY

TO GET THERE IN STYLE—
AND THEN YOU DON'T STOP
INNOVATING UNTIL YOU
BLOW THE COMPETITION
AWAY. BY AARON GULLEY

PHOTOGRAPHS BY
INGA HENDRICKSON
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engineering exactly what
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explains. “Andin the end,
itlooks stunning as well”
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